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Presenter
Presentation Notes
This slide is Trademark and Licensing in a nutshell: What we do, Why we do it, and who we do it with…
DoDD 5535.09 establishes responsibility to TLP's to "Enhance the name, reputation and public goodwill of the DoD Components through a broad brand promotion and licensing program that provides quality branded products and services.“
Draft AFI in progress
T&L program exists to regulate trademark use both internally and externally
Trademark must be used consistently or could lose trademark rights
PAOs integral to maintaining trademark integrity , USAF brand recognition, and consistency at the local level- if trademarks are being used a license agreement is needed-period.


http://www.google.com/imgres?imgurl=http://vector4u.com/wp-content/uploads/2009/08/new-balance-logo.jpg&imgrefurl=http://vector4u.com/2009/08/new-balance-logo-eps/&usg=__1XndM2An5QwYR8CTBurrM-yffyI=&h=500&w=500&sz=21&hl=en&start=1&sig2=wctsyagp2RQwVr0cBJdeNg&itbs=1&tbnid=SLq0HHNudav7YM:&tbnh=130&tbnw=130&prev=/images?q=new+balance+logo&hl=en&safe=active&gbv=2&tbs=isch:1&ei=CjgaTJesHY7ONZvRhJ8F
http://www.google.com/imgres?imgurl=http://media.merchantcircle.com/28041768/longaberger%20logo_medium.gif&imgrefurl=http://www.merchantcircle.com/business/Longaberger.Baskets.-.Independent.Home.Consultant..256-714-6375/picture/gallery&usg=__lTXZFzBs_qBVATNrk4_ZL-KmPl4=&h=240&w=281&sz=9&hl=en&start=3&sig2=_yB4DbxgquU4B87Zs68Zlw&itbs=1&tbnid=ib5o5rDK2zeLpM:&tbnh=97&tbnw=114&prev=/images?q=Longaberger+baskets+logo&hl=en&safe=active&gbv=2&tbs=isch:1&ei=oTYaTOLgFKO0MOKd1KsF
http://www.google.com/imgres?imgurl=http://goodfamilyrestaurants.files.wordpress.com/2010/01/post-good-family-eating-cracker-barrel-logo.jpg&imgrefurl=http://goodfamilyrestaurants.wordpress.com/2010/01/27/cracker-barrel-%E2%80%93-old-country-store/&usg=__TLMRohLVJHdoFa40EjO-JlbTZh0=&h=277&w=431&sz=22&hl=en&start=1&sig2=BzX__cR1iBdVfPhXupBU0g&itbs=1&tbnid=9N103zrIcKzLZM:&tbnh=81&tbnw=126&prev=/images?q=cracker+barrel&hl=en&safe=active&gbv=2&tbs=isch:1&ei=3TYaTJmsCI2eMuGz7a8F
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U.S. AIR FORCE

Air Force Symbol Coat of Arms Hap Arnold Wings

Insignia

Thunderbirds Emblem Enlisted Rank

Slogans:

Aim High ... Fly, Fight, Win Air, Space, Cyberspace Cross into the Blue
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Presentation Notes
Quickly, these are some of the more commonly requested Air Force marks from our internal (Air Force) and external (commercial vendor) customers. 

http://www.google.com/imgres?imgurl=http://www.maxwell.af.mil/shared/media/ggallery/hires/AFG-071030-011.jpg&imgrefurl=http://www.maxwell.af.mil/news/story.asp?id=123164434&usg=__6N_ulfmTi3Pd_MAHfHQ315HQjYE=&h=1495&w=1808&sz=216&hl=en&start=3&sig2=FENTCcJN3ZXGWbSwSUrHVg&um=1&itbs=1&tbnid=wkmJPcc6_WZwKM:&tbnh=124&tbnw=150&prev=/images?q=Air+Force+SSgt+enlisted+ranks&um=1&hl=en&safe=active&tbs=isch:1&ei=A78kTL6kINCEnQeeyIG-BA
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\/ All Air Force logos,
et symbols and insignia

U.S. AIR FORCE

m All are legally recognized marks
m Does not include the Air Force Academy

m Officer ranks not included because mirrored throughout
services and some countries

Offica Of The Secrotary

8. Allnames, logos, symbols, insignia, or other devices used as marks by
Depa'rtment ofthe Air Force it censees, or its ‘related companies,” as that
term s used in law, except for those directly refating the United States A

Force Academy are hereby designated as marks for which fees from licensing
may be retained under 10 U.S.C. 2260.
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Presentation Notes
In the previous slide you saw the MAIN categories, however, according to a 28 Nov 2005 memo from the SECAF  he delegates to SAF/PA the authority to “designates all names, logos, symbols, insignia, or other devices used as marks by the Dept of the Air Force as marks for which fees from licensing may be retained under 10 U.S.C. 2260”    
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U.S. AIR FORCE

Air Force Historical Agency

For a complete list of emblems visit
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Presentation Notes
A more comprehensive list can be found at the Air Force Historical Agency.

http://www.afhra.af.mil/art/mediagallery.asp?galleryID=5306
http://www.afhra.af.mil/art/mediagallery.asp?galleryID=5306
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licensee for our marks

U.S. AIR FORCE

1. Fill out a downloadable application at

2. Fill out the application completely

3. Attaching a physical product sample and proof of
Insurance with the application will expedite the
process

4. Call number listed at If you
have questions
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Presentation Notes
So, how does one become licensed to use our marks? They simply start the process by filling out an application that can be downloaded right from our website- www.trademark.af.mil

http://www.trademark.af.mil/
http://www.trademark.af.mil/
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U.S. AIR FORCE

Trademark and Licensing

Guidelines for Use
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Presentation Notes
I’ve given you the quick summary on our program, but let’s now go a little more in-depth and talk about approved use of our marks.
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U.S. AIR FORCE

The Department of the Air
Force Seal is protected by

e law from use by any party
i for purposes not
specifically authorized by
the Air Force. The seal is
permitted only as outlined
in AFMAN33-326, 01 Nov
1999.

Department of the Air Force Seal **Do not collect royalties or license

Integrity - Service - Excellence


Presenter
Presentation Notes
I’ll start with this presentation today with the Air Force Seal because it’s the most commonly misued mark we see. 
The Administrative Assistant to the Secretary of the Air Force (SAF/AA) is the custodian of the Air Force Seal and is solely responsible for approving the use of its impression on official departmental documents and records. 
While SAF/AA holds the responsibility for approving the use of the AF seal AFPAA is responsible for policing its misuse in the public arena. 
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U.S. AIR FORCE

AFMANS33-326, 01 Nov 1999

= Commanders of Major Commands
(MAJCOM)

= Field Operating Agencies (FOA)
= Military Assistance Advisory Groups

= Air Attachments

= Professors of Aerospace Studies
= Air Force General Officers
= Air Force Missions

= Direct Reporting Units
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Presentation Notes
Here are the folks that can use the seal.
Museums may use the seal when specifically authorized by AFHRA (Air Force Historical Research Agency). �


.

A )
\¢

U.S. AIR FORCE

Authorized Seal Uses

AFMANS33-326, 01 Nov 1999

= On printing issued at departmental level
for general Air Force use

= Official Air Force films, videotapes or
television programs

= On official programs, certificates,
diplomas, invitations and greetings

= Memorials or monuments erected or
approved by the Air Force

= Any official Air Force exhibit

= Wall plaques at Air Force facilities with
commander/agency chief approval
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Presenter
Presentation Notes
Here is a list of what type of what type of materials can the seal be used on. 
Authorized users defined in the previous slide may use the seal or any part of it -- in black and white, color monochrome reproduction, pictorial, or sculptured relief -- as follows: �-- On printing issued at departmental level for general Air Force use �-- In official Air Force films, videotapes, or television programs �-- On programs, certificates, diplomas, invitations, and greetings of an official nature �-- On memorials or monuments erected or approved by the Department of the Air Force �-- With any official Air Force exhibit �-- On wall plaques at Air Force facilities with the approval of the appropriate commander or agency chief �



3 Incorrect Use

U.S. AIR FORCE
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5. Atm FORGE External Seal Uses

Proud Father of
an Airman
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Presenter
Presentation Notes
The Air Force Seal is never allowed on any external product and is approved for official use only.

http://www.amazon.com/gp/product/images/B0013B05RS/ref=dp_image_0?ie=UTF8&n=3375251&s=sporting-goods

N6 Mark Definition

Unlike the Air Force Seal,
The Air Force Coat of
Arms is available for

unofficial and commercial
uses.

Air Force Coat of Arms
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Presentation Notes
The Coat of Arms is currently available for commercial use as a substitute for the Air Force seal. Royalties can be collected for its use commercially to help support the symbol program and Morale Welfare and Recreation.
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Presenter
Presentation Notes
Comparison of the Air Force Seal and the Air Force Coat of Arms reveals small but significant differences in the two insignia:  (1) the Air Force Seal has "Department of the Air Force"; Coat of Arms has "Air Force," (2) the Air Force Seal has "United States of America"; Coat of Arms has "United States," (3) the Air Force Seal has Roman Numerals; Coat of Arms has no Roman Numerals. 


\/ Mark Definition
Hap Arnold Symbol

The Hap Arnold logo
embodies the proud history
of the Air Force and the
leaders and heroes who were
instrumental in the formation
of an independent Air Force.

Hap Arnold or Army Air Corps
Symbol
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Presentation Notes
Why the Air Force should not use two different versions of the logo;
It might seem like an acceptable compromise to find applications where both the current logo and the Hap Arnold logo can be used.  But in fact, this would violate one of the most fundamental and widely accepted principles of brand marketing. The AFPAA trademark licensing office rarely approves the Hap Arnold for use and limits those few instances only where appropriate. For example, approval would most likely be granted to use the Hap Arnold on a grave marker of a deceased AF pilot who flew before the symbol existed. As the Hap Arnold is an important part of the history of the Army Air Corps SAF/PA regulates its use in order to preserve its integrity.


\/ Mark Definition
Hap Arnold Symbol

Hap Arnold or Army Air Corps
Symbol

Integrity - Service - Excellence


Presenter
Presentation Notes
Why the Air Force should not use two different versions of the logo;
It might seem like an acceptable compromise to find applications where both the current logo and the Hap Arnold logo can be used.  But in fact, this would violate one of the most fundamental and widely accepted principles of brand marketing. The AFPAA trademark licensing office rarely approves the Hap Arnold for use and limits those few instances only where appropriate. For example, approval would most likely be granted to use the Hap Arnold on a grave marker of a deceased AF pilot who flew before the symbol existed. As the Hap Arnold is an important part of the history of the Army Air Corps SAF/PA regulates its use in order to preserve its integrity.
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- Air Force Symbol

U.S. AIR FORCE

The U. S. Air Force Symbol
Is currently the only
registered trademark in the
referenced group.
Permission to use it for
commercial enterprises and
for advertising purposes
Air Force Symbol (free or paid) is required.

All designs whether internal or external must be approved the
Air Force Trademark and Licensing Program Office
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Presentation Notes
The use of this registered U.S. Air Force mark for commercial purposes, including reproduction on merchandise, is expressly prohibited unless the producer has a license agreement with the Air Force. Use of the symbol is governed by the terms of the agreement.  
Department of Defense employees and their immediate families have an implied license to use the Air Force Symbol on personal products such as printed materials, clothing, literature, briefings, coins, web sites, and food. These items must be intended for internal use and not for retail sales, advertising or potential endorsements. While internal persons have permission to use the AF symbol all designs must still be approved by the Trademark Licensing Office.



LT T ' LS. AIR FORCE
Stand off spacing is required Do not encroach the symbol

(official symbol website)
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Presentation Notes
The official guidelines for the Air Force symbol can be found at http://www.trademark.af.mil
Although using the logotype "U.S. Air Force" is not mandatory in conjunction with use of the symbol, the preferred position when the logotype is used is beneath the symbol. It is also acceptable to place the logotype on the right or left side of the symbol. Placing the logotype on the top of the symbol is not an approved version.��Changing the size of the symbol, as necessary, is encouraged and appropriate however, other manipulations of the symbol are not. Examples of manipulations include, but are not limited to:��Stretching/distorting the signature, logotype or symbol�Adding or subtracting anything from the symbol�Cradling anything inside the symbol not approved/registered with Air Force Historical Research Agency�Drawing or portraying objects coming through or protruding from the symbol�Using unapproved colors�Adding shadows or special effects�Changing the symbol's texture�

http://www.trademark.af.mil/symbol/

Proper Symbol Samples
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U.S. AIR FORCE
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Presentation Notes
Here’s a sampling of items the AFPAA has approved placing the symbol on including select aircraft (like this one at Langley), water towers, base gates and optional uniform items. 
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Literature Merchandise Tattoos
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Presentation Notes
Here’s a sampling of how the symbol is being used on TV commercials, literature, merchandise and even tattoos.



http://www.ipledge.com/Merchant2/merchant.mv?Screen=PROD&Store_Code=USA&Product_Code=AFN10&Category_Code=af_other
http://www.ipledge.com/Merchant2/merchant.mv?Screen=PROD&Store_Code=USA&Product_Code=AFN14&Category_Code=af_other
http://www.ipledge.com/Merchant2/merchant.mv?Screen=PROD&Store_Code=USA&Product_Code=AFN11&Category_Code=af_other
http://www.ipledge.com/Merchant2/merchant.mv?Screen=PROD&Store_Code=USA&Product_Code=AFN22&Category_Code=af_other
http://www.ipledge.com/Merchant2/merchant.mv?Screen=PROD&Store_Code=USA&Product_Code=AFN02&Category_Code=af_magnets
http://www.ipledge.com/Merchant2/merchant.mv?Screen=PROD&Store_Code=USA&Product_Code=AFN470&Category_Code=af_mugs
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Presentation Notes
These are examples of internal Air Force offices, commands who did not submit their designs to AFPAA and inadvertently used the symbol incorrectly. In order to save time and money invested in creating these designs please reference the symbol website at www.trademark.af.mil
As a reminder all internal AF symbol designs need to be approved by AFPAA before being produced or published.
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U.S. AIR FORCE
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U.S. AIR FORCE
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Presenter
Presentation Notes
Shirt: Air Force Symbol with no “U.S. Air Force” and text should below or to the right or left
Shirt: Coat of Arms on apparel
Hat: Trying to use the official Air Force Seal
Tie: Wrong symbol—mix between Hap Arnold and AF Symbol
Cup: Wife on top of symbol…overtakes symbol, no signifcant stand-off space
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Presentation Notes
According to Joint Ethics Regulation DoD 5500.7-R the Air Force must not imply endorsement of a non-Federal entity, event, product, service or enterprise. From time to time Air Force units grant these entities permission to use the Air Force symbol in such a way as implies endorsement of a certain product, service or event by the Air Force. 
This is why the Air Force must ensure only approved designs are distributed to internal and external audiences as many units do not know to look out for these endorsement issues.
Diluting the look of an Air Force mark weakens its integrity and brings up the question, “Whose mark it is?” The above example shows how the Defense Acquisition University design may confuse viewers as to whom it belongs.
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Presentation Notes
We own enlisted ranks, Thunderbirds 
We are working on gaining the ownership rights to the ABU pattern
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U.S. AIR FORCE
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Presentation Notes
Shirt: Because it doesn’t contain “U.S.” in Air Force we do not license the mark.  We also do not license the roundel. We do not license the word “Airman”. We do not license planes without our markings- that is up to the manufacturer.

http://www.google.com/imgres?imgurl=http://rlv.zcache.com/united_states_air_force_academy_tshirt-p235731396043584961cpu4_400.jpg&imgrefurl=http://www.zazzle.com/united_states_air_force_academy_tshirt-235731396043584961&usg=__BMRZKSfPCewxrR3glHHZSQEVaeY=&h=400&w=400&sz=44&hl=en&start=3&sig2=TSOj9L6FI-DC18_0fB8rww&um=1&itbs=1&tbnid=NE1Sw4UoeBOatM:&tbnh=124&tbnw=124&prev=/images?q=Air+Force+academy+fighting+falcons&um=1&hl=en&safe=active&sa=N&tbs=isch:1&ei=wWcfTLi8D4SglAeG5s3fDA

.

A )
\¢

U.S. AIR FORCE

Products we do NOT license

**Open to the judgment of T&L staff
*Alcohol

*Tobacco

*Firearms

*WWeapons of Any Type
eUndergarments
«Condoms

*Products sexual in nature
*Food and Drink Items

*Drug or smoking paraphernalia

Integrity - Service - Excellence
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Presentation Notes
We’ve talked about the allowable use of marks…now let’s talk about the products themselves.
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U.S. AIR FORCE

*Use of DoD Personnel and Materiel in Advertising, Marketing or Promotional Material,
Endorsement of a non-Federal entity, event, product, service or enterprise may be neither stated
nor implied by DoD or DoD employees in their official capacities, including through use of their
images.

*Titles, positions or organization names may not be used to suggest official endorsement or
preferential treatment of any non-Federal entity, except in limited circumstances outlined in DoD
Directive 5500.7-R.

*Military Service-specific insignia must be removed from advertising, marketing or promotional
material.

*The use of Department of Defense still and/or motion imagery that includes people who can be
personally identified in the image is not authorized, unless the requestor contacts the person(s)
and obtains written permission for the use of their identifiable image.

*DoD materiel such as aircraft, missiles, ships, and other hardware cannot be used in any
company marketing or advertising campaign, if they incorporate distinctive U.S. military markings
and/or other features that would connote DoD endorsement of the campaign.

Integrity - Service - Excellence
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Presentation Notes
BLUF: Footage and film used for commercial of perceived endorsement is no longer considered public domain.
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< Photo and film

U.S. AIR FORCE
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http://www.youtube.com/watch?v=9AGay3mZHeE
http://www.youtube.com/watch?v=9AGay3mZHeE

U.S. AIR FORCE

*The Los Angeles office works with studios/movies in regard to Air
Force uniforms and scripting.

*Agreement signed to ensure the integrity and the uniforms worn
are not “true” uniforms.

*For questions, please contact Mr. Armstrong

George Armstrong (310) 235-7511

Integrity - Service - Excellence


mailto:george.armstrong@losangeles.af.mil
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U.S. AIR FORCE

The USAF does not own the copyright to “The U.S.
Air Force” song. All rights are controlled by Carl
Fischer Inc.

Phone : 860-444-8462

Integrity - Service - Excellence


http://www.carlfischer.com/Fischer/copyright.html
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U.S. AIR FORCE

Protecting our brand

This is a symbol of our heritage, our pride, blood, sweat and tears

HELP PROTECT THE IMAGE THAT TELLS THE WORLD WHO WE ARE

Integrity - Service - Excellence
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U.S. AIR FORCE

The USAF Trademark and
Licensing office at 210.925.6497
Oor ViSit
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http://www.trademark.af.mil/
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